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is wite-out still relevant?

Our world and our lives are digital today. 
When was the last time anyone picked up a pen 
and paper to write? The challenge was to make 
Wite-Out, a product that is only used offline, 
relevant even in our digital world.

After doing some research, we found a big problem 
related to writing in general: spelling errors. 
We found that 50% of Americans can’t spell, 
online or offline. This was an opportunity for 
Wite-Out to be relevant in our lives again.

We repositioned Wite-Out from a old-schooled 
product to a brand that helps people correct all 
kinds spelling mistakes. 

this report will look at platform, manufacture, 
and labor cost of this campaign.



practical solution:
so you think you can spell?

platform cost

labor cost

*TOTAL: $216,000

To launch the campaign, Wite-Out 
will set up a social challenge 
online to make people realize how 
much spelling mistakes people 
make when typing. We challenged 
our audience to type the same 
way we write: no copy, paste, 
backspace, and autocorrect. From 
this challenge, our users will 
start to see the importance of 
correct spellings and start to have 
a awareness for the Wite-Out brand 
again.

online platform– $0

12 week work time

3 developers
 $100/hr x 480 hr
 $144,000

2 designers
 $75/hr x 480 hr
 $72,000

bic.com/wite-out-challenge

SO YOU THINK YOU CAN SPELL?
Ready for the challenge? 

To prove that you can spell, you have 30 seconds 
to listen and type out a sentence. You have 2 
chances to replay the audio. To type the same 

way you write, you’re not allowed to

Be prepared to panic, because, of 
course, there is no auto correct.

Start 
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copy paste backspace
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practical solution:
magazine spreads

platform cost

labor cost

*TOTAL: $23,000

In preparation of our guerilla 
execution, Wite-Out will launch a 
series of print ads of real-life 
misspellings. This will position 
Wite-Out as a brand that gives 
people a second chance to correct 
spelling mistakes. We also included 
a social component to encourage 
users to #misspellings to crowd 
source materials for the guerilla 
component of this campaign. 

magazine platform
 national mult ad
 $10,000

5 photographers
 $50/hr x 40 hr
 $10,000

1 designer
 $75/hr x 40 hr
 $3,000

You can't always start over, but 
Wite-Out gives you a second chance 
to correct all your *misspellings.

Tag #misspellings in the real 
world for us to correct.
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practical solution:
#misspellings

platform cost

manufacture cost

labor cost

*TOTAL: $174,750

An extension from our print ads, 
we will use the crowd sourced 
materials to start correcting 
misspellings in the real world. 
When users #misspellings, Wite-Out 
will go out and actually correct 
the spelling error. 

instagram– $0

100 custom stickers
 weather-proof
 ~$1,000

3 social monitors
 $50/hr x 800 hr
 $120,000

1 designer
 $75/hr x 50 hr
 $3,750

1 photographer
 $50/hr x 600 hr
 $30,000
 travel: $20,000

                         I’m already so confused by all the highway 
signs, and then there’s this. Thanks for confusing me even 
more #misspellings

espero_noch

1,893 likes

APRIL 5

PHOTO

AT&T LTE 32%7:49 PM

US 74 Express Lane

                          @espero_noch be confused no more.
Wite-Out: Correct *misspellings. #corrected #misspellings

wite_out

5,762 likes

APRIL 15

PHOTO

AT&T LTE 62%9:04 PM

US 74 Express Lane

*Independence



practical solution:
Starbucks partnership

platform cost

manufacture cost

labor cost

*TOTAL: $539,700

To bring this campaign closer to 
people’s everyday lives, Wite-Out 
is partnering up with Starbucks. 
Everyone had the experience in 
getting their name spelled wrong 
on their Starbucks cup, to change 
this, Wite-Out is providing 
stickers for customers to correct 
their misspelled name. 

Starbucks– ~$500,000

5 million stickers
 print & cut
 ~$36,700

1 designer
 $75/hr x 40 hr
 $3,000

Kathyrn Kathyrn*Katherine
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practical solution:
Wite-Out app

platform cost

labor cost

*TOTAL: $216,000

Finally, we want to address the 
essential problem in people’s 
daily lives. Without the aid of a 
computer (or Google), people can’t 
see their own spelling mistakes. 
Wite-Out will provide an app that 
will analyze handwritings and show 
the spelling errors on screen. 
This will prove that Wite-Out is a 
brand that understands all aspects 
of writing and is relevant in the 
digital world.

Apple store– $99/yr
Google Play– $25

12 week work time

5 developers
 $100/hr x 480 hr
 $240,000

2 designers
 $75/hr x 480 hr
 $72,000

TOPTOP

analyzing

Take a picture
of what you wrote

Wite-Out: 
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